Checklist: What the Best Business
Communication Instructors Do Differently

Great business communication instructors do more than teach theory—they bring the
subject to life, helping students see its value and impact across industries and cultures.
These educators inspire students to think critically, act ethically, and communicate with
confidence in professional contexts. The checklist below highlights key traits and practices
of outstanding instructors who create engaging, practical, and forward-thinking learning
environments.

o []Usereal-world case studies to illustrate business communication principles.

e [ Invite guest speakers from various industries to share practical communication
experiences.

e [JIncorporate current events into lessons to show real-time applications of
communication concepts.

o [l Facilitate group discussions to encourage diverse perspectives.

e [1Userole-playing exercises for students to practice communication skills in realistic
scenarios.

o [1Create live projects with real businesses to allow students to apply their learning to
actual problems.

o [1Teach students how to use digital tools such as social media, email, and online
networking.

o [lIncorporate VR simulations for immersive business communication experiences.

e [1Stay current on communication trends and continuously update course content.

e [ Provide tailored, actionable feedback on individual student work.

e [ Offer one-on-one coaching sessions for personalized communication support.

e [lImplement structured peer review sessions to enhance collaborative learning.

e [ Discuss real-world case studies that involve ethical communication dilemmas.

e [ Teach students how to develop and apply ethical communication frameworks.

e [IInclude training in cross-cultural communication ethics to promote global
competence.

Excellence in teaching business communication requires intentional design, continuous
improvement, and a strong connection to the real world. Instructors who embody these
traits not only prepare students for the workplace but also cultivate ethical, adaptable, and
thoughtful communicators. Use this checklist as a tool for reflection and growth in your own
instructional journey.



WHY AI LITERACY IS THE NEW CORE
COMPETENCY IN BUSINESS COMMUNICATION

THE COMMUNICATION LANDSCAPGE
HAS CHANGED

FROM EMAILS TO
ALGORITHMS,

THE NEW COMMUNICATION
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+ Tools like ChatGPT, Grammarly, and

Hemingway Editor are commonly used.

« Professionals must know how Al
affects clarity, tone, and credibilllity.

Al TOOLS ARE
THE NEW
WORKPLACE NORM
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COMMUNICATORS
WHO CAN'T USE Al
WILL FALL BEHIND

+ Al is used in writing proposals,
summarizing meetings.
and generating visual content.

+ Resumes, presentations, and email.
are incressingly Al-assisted.

» Al-savvy communicators are faster
sharper, and more effective.

EMPLOYERS ARE

Job postings increasingly
list "Al communication skills
+ Candidates must understand prompts,
feedback loops, and ethical Al use.

» Interviews are increasing Al-analyzed
for nonverbal cues, behavior and personality
insights, and paralinguistic features.

4 ETHICAL COMMUNICATION NOW INCLUDES Al
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» Real Faces, Fake Voices: Deepfakes
can make people appear to say things
they never did—blending video and
audio with Al precision,

» Emotion Over Evidence: These fakes
are designed to spark strong reactions
before you think critically.

» Detecting Requires Understanding:
Spotting deepfakes takes more than
sharp eyes—it takes Al awareness and
digital literacy.
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« Don't just teach business
communication—future-proof it.

» Integrate Al Skills Early: Prepare
students to write, edit, and present
with Al as a trusted co-creator,

not a threat.

» Emphasize Ethical Fluency: Teach
students how to navigate
misinformation, bias, and deepfakes
with confidence and clarity.

In today’s workplace, Al literacy
isn’t optional—it’s foundational.
As the attached infographic
illustrates, business com-
munication now demands the
ability to collaborate with Al,
interpret Al-generated content,
and use Al tools to craft clear,
persuasive messages.

Business Communication Today,
16th Edition, makes this shift
seamless. With Al woven into
every chapter, it helps students
develop the communication
skills employers want and the Al
fluency they expect. This isn’t
just smart learning—it’s future-
ready education by the leading
authors in the field.
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